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Sales
Total sales reached QR 853.1m, up by +8.1%

• Al Meera recorded consolidated sales of QR 853.1m, an increased of QR 63.7m or 8.1% compared to the same period in 2025. 

• Sales growth is driven by strong performance in traditional retail and e-commerce.
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Gross profit
Gross profit of QR 153.2m, up by +12.1%. Gross profit margin at 18.0%

• Gross profit amounted to QAR 153.2 million, an increase of QR16.5 million or 12.1% compared to the same period in 2025. 

• Gross profit margin grew by +7.0bps from 17.3% in 2025 to 18.0% in 2026.

QR130.0m

QR134.9m

QR141.9m

QR136.7m

QR153.2m
18.5% 18.3% 18.0%

17.3%
18.0%

 115.0

 120.0

 125.0

 130.0

 135.0

 140.0

 145.0

 150.0

 155.0

3M-2022 3M-2023 3M-2024 3M-2025 3M-2026

0.0%

5.0%

10.0%

15.0%

20.0%



5

Net profit
Net profit attributable to shareholders of QR39.6m, up by +18.5%; margin at 4.6%

• Net profit attributable to shareholders reached QR 39.6m, an increased of QAR 6.2m or 18.5% compared to 2026.

• Net profit margin expanding to 4.6% in 2026 compared to 4.2% in 2025.
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Strategic updates

Refreshed brand

✓ Refreshed identity reflects the 

evolution of almeera into a more 

integrated, customer-centric 

retailer, reinforcing our position as a 

preferred shopping destination across 

Qatar while staying true to the trust 

and reliability that define the brand.

New fully integrated loyalty and digital shopping platform

✓ New digital platform to strengthen our online presence and streamline digital sales operation through a 

new website and mobile applications both on iOS and Android.

✓ Rebrand of our loyalty program into “Wafa” to offer more personalized benefits and rewards tailored to 

customers needs.
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This presentation has been prepared by Al Meera Consumer Goods Company Q.P.S.C. for information purposes only, it does not constitute an offer, 

invitation, or recommendation to buy or sell any securities, nor shall it form the basis of any investment decision

The information contained herein has not been independently verified. While reasonable care has been taken, no representation or warranty, express or 

implied, is made as to its accuracy, completeness, or reliability, neither the Company nor its directors, officers, employees, or advisors accept any liability 

for any loss arising from the use of this presentation.

This presentation contains forward-looking statements that are subject to risks and uncertainties, including market conditions, competition, regulatory 

developments, and economic factors in the State of Qatar, which may cause actual results to differ materially, no assurance is given that such statements 

will be realized, and undue reliance should not be placed on them, the Company undertakes no obligation to update such statements, except as required 

by applicable laws and regulations, including those of the Qatar Financial Markets Authority.

Certain financial information may be subject to rounding adjustments; accordingly, totals may not correspond precisely. This document may not be 

reproduced or distributed, in whole or in part, without the prior written consent of the Company, subject to applicable laws and regulations.

Disclaimer
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